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Our Audience
Is Your Business

Audience Intelligence for Reaching Your
Ideal Customer Profiles

Gardner Business Media Total Industrial Reach

2,600,000 Digital Profiles
Profiles

680,000 Known

AM

Modern

I PT| Teaitics o ADDITIVE Machine
PRODUCTS
: _TJ MEXICO 2 FINISHING T Shop
Plastics
Technology 110,000 85,000 125,000 295,000
160,000 . Modern
MoldMaking WV Mochine
TEEHNOLOG Y. MaCh"“ng CompositesWorld México
65,000 55,000 175,000 75,000

Unmatched
Industrial Reach

Build your brand and your business by

targeting customers and prospects across
discrete parts manufacturing’s most informed

and engaged industrial network.

-/oé)- AUDIENCE

(f\y Influential buyers actively
I engaging and requesting

content

v

CONTENT

Dg/ Unbiased, original content

that attracts and informs
real buyers

>

CHANNEL

Integrated, always-on
content and advertising
environments

v

TECHNOLOGY

Marketing technology and
data analytics that deliver
results

e

RESULTS

Bigger impact, higher-
return on your marketing
investment
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2 Our Industrial Network
Customer Exclusives 3 Your Marketing Solutions

. Y You r Ma rl(eti n iS Added value made available 4 Audience Overview
4

only to our customers.

5 Meet Our Audience

Our Business

6 Demographics

E:r!l,':'l'"' )
Proven strategies for exceeding your brand R 7 Industries
and business marketing goals. grOW w2 ] 8 Editorial Leadership
9 Editorial Calendar
Analytics: GROW Analytics Dashboard : N
AUDIENCE BRAND . THOUGHT DEMAND : LEAD : MARKET nalytics nalytics Dashboar 10 Magazine Advertising

TARGETING AWARENESS LEADERSHIP GENERATION GENERATION INTELLIGENCE Transparent, real-time reporting and analytics

®- &0 & & @

Identify your Introduce your Inform your Influence action Incite your direct Improve your SUPPLIER el 14 Sponsored Content Marketing
ideal propects brand and i customersand : toyourmarketing : salesefforts | marketing with SHOWROOMS i
and buyers business prospects channels : data-driven insights

11 Enewsletter Advertising
12 Website Advertising

13 Retargeting

15 Video Content Marketing

Intent: Supplier Showrooms 16 Digital Audience Targeting

Online showrooms accessed by in-market buyers ]
17 Demand Generation

From Need to Lead

18 Lead Generation

We surround your sales and ﬁéBEGEECIE e Lead Generation
marketing objectives with content-supported, ¥ 20 Market Intelligence
. 5 5 5 o c Forecasts, indices and benchmarks e e
insight-informed and audience-driven solutions. for smarter marketing ) 21 2025 Events
22 Custom Services
23 Our Clients
%5 Plastics — ; 24 Pricing
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Marketing success
starts with having
the right audience.
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AUDIENCE INTRODUCTION -C}
|

FIRST- MULTI- ALWAYS
PARTY T+ cHANNEL F ON — RI?SEI?I!:I'S
DATA REACH ACCESS

Our audience is qualified, active and constantly engaged
by original content that is available 24/7 across all
relevant channels, creating media and marketing
opportunities that are informed and results-driven.

[ Get deeper insights
on our audience,
content and

* marketing solutions.

Plastics Technology Media and Marketing Channels”

MAGAZINE

44,000

Subscribers

SEARCH
23,000 referrals

WEB

65,000

Visitors

VIDEO
3,000 subscribers

)

] SOCIAL MEDIA
61,000 followers

M x1100 EF 19,800

EMAIL #

24,000

Opt-In Subscribers

o

*Average Monthly Data
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YA
(&3%)  AUDIENCE PROFILES

Meet Our
Audience

Going beyond the pages of our
monthly magazine, the sampling
below represents real-life audience
members who engage with content
across all our media channels.

All audience and distribution data reflect Plastics Technology publisher’s data as of July 1,2024.
These are counts projected from our first-party audience data housed in Omeda (omeda.com)
and online activity reporting from GBM GROW and Google Analytics. Learn more about Gardner’s
Audience Promise at gardnerweb.com/audiencepromise

stryker @Nﬂﬂ.&

Keven C. Melissa R. Cedo N.
Tooling Engineer President Principal Engineer
Stryker Instruments Noble Plastics GKN Aerospace

GKN AEROSPACE

+ Receives Digital Edition

« Receives e-Newsletter

+ Attends Webinars

- Attends In-Person Events

* Receives Print + Digital

« Receives e-Newsletter

+ Attends Webinars

+ Attends In-Person Events
« Visits ptonline.com

+ Receives Digital Edition

B e e

2

{f) PRES-TEK

PLASTICS, INC.

;'é'vl PLAST(CS
Andrew K. Frederick Z.

President VP Engineering
Pres-Tek Plastics Inc. Plastic Innovations Technologies

+ Receives Print Edition
« Receives e-Newsletter
+ Attends Webinars

+ Receives Digital Edition
+ Attends In-Person Events

PT Plastics

Technology ( For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com
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Plastics

PT Technology

Operations That Perform

Audience Overview

Plastics Technology’s commitment to creating solutions-based, applications-focused content leads to an audience of not just
owners and executives but also the engineers and operators who use, recommend, specify and evaluate product purchases.

PRIMARY OPERATIONS

imjection I 25300
wolding 14,800
i, N 12,200
Sheet Extrusion . 5,600
. I 1300
Blown/Cast Film ] 6100
Pipe/Conduit/ NN 12,000
Tubing I 5,500
. [ 14,900
Compounding 7000
- [, 4400
Thermoforming _ 6,900
Injection Blow | 15,600
Molding I 7100
extrusion Blow [N 12,900
Molding | ] 5,900
stretch Blow NN 8,500
Molding | 3,700
Commercial I 9,700
Plastic Recycling | NI 4,200

Reaching the Hard to Reach

From global OEMs to one-man production shops,
Plastics Technology reaches the entire plastics
processing supply chain. We specialize in two areas

- reaching the valuable but difficult to reach small-to-
mid-sized independent manufacturing enterprise, and
reaching those with ultimate purchase power.

Facility Sizes
® fewerthan50 @ 50-249 @ 250+

44,000
SUBSCRIBERS

SECONDARY OPERATIONS
Scrap . 15100
Reprocessing ] 6,700

i [ 23,000
et — 11500
Tool Maintenance | 24,800
& Repair ] 12,400
Decorating/ [ 13,100
Finishing/Printing | N MEEEEN 5,900
Bonding/ . 14,800
Welding ] 6,900
3D Printing/ T 20,500
Additive ] 10,800
Robotics & [ 17,000
Automation I 8,500
CAD/CAM I 25,000

] 13,300

. SUBSCRIBERS . FACILITES

Influencing the Entire
Buying Team

Multiple influencers in an organization impact
the purchasing process. Reaching the right
people at the right time across the right
channels is challenging; we do the work for you!

Job Title & Function

® 40% - Company Management / Purchasing

@ 18% - Manufacturing Engineering

@® 16% - Manufacturing Production

® 9% - Product Design / R&D / Quality Control
7% - Technical Sales & Marketing

2% - Automation / Systems Engineering
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1 Cover
2 Our Industrial Network

P“t Your Money Where Your Marl(ets Are 3 Your Marketing Solutions

4 Audience Overview

Plastics Technology has deep insights and deep reach into plastic processing’s largest and most valuable industries. X
5 Meet Our Audience

6 Demographics

—— Automotive & Consumer Medical & . :

S=g) Transportation Products Dental 3 Packaging 7 Industries

= 000 & - ,
— 8 Editorial Leadership

19,800 14,600 17,300 12,300 16,300 11,600 9,800 6,600 9 Editorial Calendar

SUBSCRIBERS FACILITIES SUBSCRIBERS FACILITIES SUBSCRIBERS FACILITIES SUBSCRIBERS FACILITIES

10 Magazine Advertising

B Offroad, Computers, /{:? Military & CEr— Appliances 11 Enewsletter Advertising
Az Construction Electrical, Defense ©
cec S

& Agricultural Electronics 12 Website Advertising
14,800 10,400 14,800 10,400 13,500 9,700 11,600 7,800 13 Retargeting
SUBSCRIBERS FACILITIES SUBSCRIBERS FACILITIES SUBSCRIBERS FACILITIES SUBSCRIBERS FACILITIES

14 Sponsored Content Marketing
15 Video Content Marketing

Names You Know. 16 Digital Audience Targeting
Here are just a few of the companies consuming our original process and technology content daily. 17 Demand Generation

18 Lead Generation

M

2 p (0 = .
3M Claweott @f BEMYS - groeme () BOSCH  GATERPILLAR

Invented for life

19 Lead Generation

THE é’@% comeany [ Ditch Witch’ @ GE HealthCare A Georgia-Pacific G'-lkm @‘ Honeywell 20 Market |ntelligence

HONDA

NG
JABIL & JornDeErRE go%uwdgdmwu @ KraftJHeinz W g@g/ ‘ — 21 2025 Events

- Nestle .
- 22 Custom Services
pactiv S @ Whirlpool
Svorgreen ¢ 23 Our Clients

24 Pricing

Plastics
PT Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com
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|
PlaSthS EDITORIAL TEAM @ 2 Our Industrial Network
Technology

PT

I/ 3 Your Marketing Solutions

4 Audience Overview

5 Meet Our Audience

Content that Connects!

Our editorial team creates original content that
connects to the needs and interests of the plastics
processing/audience. They do that by visiting
real-world shops, digging into data and analytics and
attending in-person events across the world.

6 Demographics

_ N e : 7 Industries
%ﬁ,t:,%s[ogy | " | 8 Editorial Leadership
| 9 Editorial Calendar

10 Magazine Advertising

11 Enewsletter Advertising

12 Website Advertising

q L _“. r 7 | g
gﬁ yntmo Core Competoncies
; |

13 Retargeting

Eden Manufacturing on the Rice

. 14 Sponsored Content Marketing
Tony Deligio Jim Callari Matt Stonecash
EDITOR IN CHIEF EDITORIAL DIRECTOR ASSOCIATE EDITOR
tonyd@ptonline.com jcallari@ptonline.com mstonecash@ptonline.com

15 Video Content Marketing

16 Digital Audience Targeting
17 Demand Generation
18 Lead Generation

19 Lead Generation

Whether researching a potential purchase
or searching for product process technology

information, industrial manufacturers 20 Market Intelllgence
report very clear balance in the amount of
online and offline research. On average, half 21 2025 Events
Angela Osborne Sarah Barnett Austin Grogan their research is done online and half the
MANAGING EDITOR SENIOR CONTENT MARKETER VIDEO PRODUCTION MGR. research is completed offline. 22 Custom Services

SOURCE: Industrial Buying Influence Report 2024
aoshorne@gardnerweb.com  sharnett@gardnerweb.com agrogan@gardnerweb.com v >

23 Our Clients
24 Pricing

@ A property of Gardner Business Media
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1 Cover
2 Our Industrial Network

3 Your Marketing Solutions

Inside Every Issue of Plastics Technology

[ ] [ ]
E d Ito rl a l C a le n d a r —_——
Tooling | Resin Pricing | New Products
ISSUE MONTH JANUARY* MARCH

4 Audience Overview

5 Meet Our Audience

6 Demographics

Ad Close December 2, 2024 January 2, 2025 February 3, 2025 March 3, 2025 April 1, 2025 May 1, 2025
. . . . _— . : 7 Industries
Feature Coverage Tooling Blow Molding Automation Recycling Sustainability Auxiliary Equipment
— 8 Editorial Leadership
Techlllzisq::s Auxiliary Equipment Recycling Compounding Injection Molding Thermoforming Recycling
9 Editorial Calendar
Troubleshooting Extrusion Sustainability Tooling Auxiliary Equipment Extrusion Additive Manufacturing . .
10 Magazine Advertising
Bonus Distribution PTXPO 2025 | Rosemont, IL PTXPO 2025 | Rosemont, IL N
11 Enewsletter Advertising
PTXPO Coverage PTXPO 2025 Preview PTXPO 2025 Preview PTXPO 2025 Report 12 Website Advertising
ISSUE MONTH JuLy SEPTEMBER NOVEMBER* 13 Retargeting
Ad Close June 2, 2025 July 1, 2025 August 1, 2025 September 1, 2025 October 1, 2025 November 3, 2025 14 Sponsored Content Marketing
Feature Coverage Additives Extrusion Automation R TETELAE S Compounding Extrusion 15 Vldeo Content Marketmg

Top Shops in Injection Molding

Tec.ll-iir':isq:g: Automation Injection Molding Tooling Blow Molding Automation Auxiliary Equipment 16 Dlgltal Audience Targetmg
17 Demand Generation
Troubleshooting Purging Materials Auxiliary Equipment Recycling Thermoforming Injection Molding
18 Lead Generation
Bonus Distribution K 2025 | Diisseldorf, Germany ]
19 Lead Generation
, . 2025-2026 PT Handbook &
Buyer's Guide

Buyers’ Guide 20 Market Intelligence

21 2025 Events

*Bonus distribution and editorial coverage subject to change.

* AdReact Issues — Get the reader’s perspective.

+ Discover how your ad performs by brand, design and messaging 22 Custom Services
- Benchmark your ad results against other advertisements .
- Commit your ad early to be one of up to 25 advertisers selected 23 Our Clients

24 Pricing

PT Plastics

Technology ( For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com PTonline.com | 9
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py| Plastics BRAND AWARENESS SOLUTIONS _(SIER ur Incustria” Netwsl

] Technology @ 3 Your Marketing Solutions

4 Audience Overview

° ° M Audi
Industrial Buyers Do Business =) MAGAZINE ® et Ourhudiencs
o 6 Demographics
With Brands They Know and Trust DISPLAY ADVERTISING d
7 Industries
Build your brand’s reputation with highly visual display 44,000 . i
advertising delivered in known, trusted, contextual ualified direct request 8 Editorial Leadership
environments to active, influential buyers. q . q 9 Editorial Calendar
subscribers ; -
Magazine (Physical/Digital) 10 Magazine Advertising
11 Enewsletter Advertising
Display Ads Premium Cover ) N
- Spread - 1/3 Page Positions 12 Website Advertlsmg

-FullPage - 1/4 Page - Front Inside Cover .
-1/2 Page - Back Inside Cover 13 Retargeting
- Back Outside Cover

14 Sponsored Content Marketing

Special Positions 15 Video Content Marketing
Special magazine positions include inserts, ride-along

# supplements and unique cover wraps. Contact your sales 16 Digital Audience Targeting
rep for details.

17 Demand Generation
Digital Edition Sponsorship

Exclusive sponsorship of the digital magazine includes
custom branding on the magazine, email announcement 19 Lead Generation
and latest issue landing page.

18 Lead Generation

20 Market Intelligence

ADcentral 21 2025 Events

Ad specificati ilabl .
at gardnerweb,com/adcentral 22 Custom Services

23 Our Clients

— 24 Pricing

@ A property of Gardner Business Medi ey ) Y i Y "N ' : ' i
property of Gardner Business Media . “ ! " ) & . 5 P \Y " PTonline.com | 10
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PT

PT Insider

il 55073
Best Practices for Plastics Proce:

Ensuring
Repeatability: The
Key to Effective
Injection Molding

Automation
e of sutomalion's ke
seomises Is repeatabity: 72
vama movement tothe samé
\ocaiion, ime @ e agn
But lo achieve hat f'l.—_m
glemerts '
resching, ECWAT, reid —"L""
b n and sty in SignTe
READ

POWER MEETS FLEXIBILTY
%‘HE ALL'-.ELF.CTHIC PI_EERIEE

[ KraussMaffei 'I

Providing sustaineble
aplutions for the
|-,\lu.e;licaa‘-ndll““!I

Xact Metal Partners
with
panOptimization 10

Inco
gimulation and
optimization N

Presented By:
By: Dym-mne. Div. of Shuman Plastics, Inc,

Plasti
Tecill:dsogy '—-—-—-—._______________

PT Insider

Best Practices for Plastics Processors

——H

Chasing Down
Marine Plastie
Pollution With The
Ocean Cleanup

:ﬂonproﬁt Organization hag
ecovered 10 million ki

of maring Wwaste, s
WATCH

Feedscrews for Sustainable

Revolutionize pg
T&Pp
S Extruder Exﬂ@"anﬁ Wh

E-NEWSLETTER
DISPLAY ADVERTISING

Multi-format graphic and text
advertisements presented to an
active, opt-in list of email
subscribers.

24,000 Active,
Opt-In Subscribers

PT Insider

- Delivers 4X weekly.

With content curated by Plastics Technology editors,
the PT Insider is the premier e-newsletter for the
latest insights and innovations in plastics processes,
technologies, products and services.

AD FORMATS

B Leaderboard Ad
600 x 160 px - 1 per edition

B Featured Product Ad
300 x 250 px - 6 per edition

ADcentral

Ad specifications are available
at gardnerweb.com/adcentral

Plastics

Technology ( For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com
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PT

Plastics

PTonline.com
65,000 Monthly

Users

Advertisements are displayed
on our websites to engaged

Technology

El'mh'sl'ﬂ" BLOW MOLDING

plastics JECTION HOLOWS
m Technology
et PracBOPE [ Procesie®

ST ACTEEE 12 806 7024 f ngh

ing Hot: Solutions Tor Hist
?eﬁgfsnriture Injection Molding
Cells

Hare are SOME best pract
m.r.'wahm;-mc.'u-lumwa :
procasses, Including soucing

ices for setting Up and
tune injection malding .
and maintaining suitab

HEAD MOEE >
_———— latest: ——

"= Home In on These Six Variables to
Monitor Molding

Extrusion Technology Exteaded to
Injection, Enabling Up to 100%

content consumers visiting the
site to look for manufacturing
products and processes.

] PTONLINE.COM
(= DISPLAY ADVERTISING
AD FORMATS FREQUENT ONLINE VISITORS

Regrind Usage

r Injection Malding: Focus on these
i Sevea Areas to Set a Preventive
Mainte

nance Schedule

| RESOURCES =

BRAND AWARENESS SOLUTIONS

YOUR
BRAND

MAGAZINE ~

PT Techno logy

Five Places Wherg Automation Can
p...the Frent Office
’ b

Super Leaderboard £ < A >
LA IPN 3M Clavbott @  ARBURG SXAVIENT  Berry
Billboard Boston : @
2 Rt px BOSCH Scientfic  Canon ok > «DUPONT»
G Medium Rectangle Ex¢onMobil B o . atnos HUSKY® : ADcentral
300 x 250 px X o @ SETRRANESE = Ad specifications are available
=  at gardnerweb.com/adcentral
i ~ NORTHROP PROGRESSIVE i :
Medtronic g MILACRON ~ NORTHROP™ NOVATEC e Whirlpool
! & L / Y s - A N T T
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YOUR
BRAND

Plastics
Technology

BRAND AWARENESS SOLUTIONS

rs and channel subscribers as they
continue their browsing experience.

of industrial buyers are more likely to do

business with a vendor/supplier that is actively

advertising their products or services.

€,

DIGITAL DISPLAY
ADVERTISING

OFFSITE DISPLAY REMARKETING

Amplify your brand by remarketing to PTonline.com visitors.
YOU RECEIVE:

« Extended reach to the Plastics Technology audience
through web display advertising

- Monthly activity report including number of impressions and clicks

OFFSITE VIDEO REMARKETING

Expand your marketing message by remarketing to Plastics
Technology video viewers and YouTube subscribers.

YOU RECEIVE:

- Pre-roll advertising campaign on YouTube and Google’s Video
Network targeting Plastics Technology channel subscribers
and website visitors

+ Monthly activity report including number of impressions,
views and clicks

. ADcentral

Ad specifications are available at
T gardnerweb.com/adcentral

( For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com
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1 Cover

Plastics
THOUGHT LEADERSHIP SOLUTIONS
PT Technology

2 Our Industrial Network

3 Your Marketing Solutions
4 Audience Overview
’ 5 Meet Our Audience

6 Demographics

Industrial Buyers Are | oI o
Solutions Networkers i

Work with us to share engaging, 0| LT IOEY B i RN 1T 8 8 O MR g R i 1Tk |
informative thought leadership = ITEr s f LTI ] el Ml 5 ad Bl 10 Magazine Advertising
content with your ideal customers. 1 3 i gt N =" - S IS N

8 Editorial Leadership

9 Editorial Calendar

11 Enewsletter Advertising
12 Website Advertising
13 Retargeting

14 Sponsored Content Marketing
SPONSORED CONTENT MARKETING CONTENT BOOST CUSTOM MICROSITES

Deliver your brand’s story and your product Refresh and reignite existing content created by Category-specific, multi-format, content-rich
technology's solution through a feature-style article. our editorial team through a targeted digital microsites promoted via a dynamic, digital demand 16 Digital Audience Targeting
YOU RECEIVE: deployment package. generation program.

« Feature-style content marketing editorial placement YOU RECEIVE: YOU RECEIVE: 17 Demand Generation

- Featured content placement on related articles - Multi-channel digital promotion program to drive
across GBM brand sites readers to your co-branded microsite 18 Lead Generation

- Performance report including pageviews and ’ Dynamic digita! mark.eting program including - Demand- and lead-generation opportunities )
engagements organic and paid social media embedded throughout your microsite 19 Lead Generation

« Custom call to action embedded within the article + Quarterly performance report including impressions,
engagement and an audience profile 20 Market Intelligence

15 Video Content Marketing

- Integrated digital marketing program including email,
search, social and web

21 2025 Events

The Case for Content Marketing

22 Custom Services

of manufacturing professionals are moderately to a lot more likely .
to do business with a company actively creating and sharing 23 Our Clients
content. Create (or commission) compelling content and share that ..
content across the channels where buyers are most likely to look. B : = p Prlcmg
! . . v PTonline.com | 14
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1 Cover

2 OurInd ial N k
THOUGHT LEADERSHIP SOLUTIONS ur ‘ndustrial Netviok

3 Your Marketing Solutions
4 Audience Overview

5 Meet Our Audience

Video Content B e
Marketing LT e 6 Demographics

capabilities and .

products. 7 Industries
Good video should be quality content amplified
by multi-channel marketing. That's our approach.
We have a team of expert editors, experienced ’,
videographers and best-in-class marketers that tell _ =8 ;

and share your story in a way that solves and sells!

8 Editorial Leadership

9 Editorial Calendar

10 Magazine Advertising
11 Enewsletter Advertising

12 Website Advertising

SPOTLIGHT VIDEO SOLUTIONS SHOWCASE VIDEO SUCCESS STORIES VIDEO 14 Sponsored Content Marketing
Bring your product or press release to life. We do the We'll visit your facility, showroom or trade show booth Feature your teghnology inaction at an end user’s . .

work to turn your PR into a brief but dynamic, narrated for a product demonstration that emphasizes your facility. These videos tell a first-person story of a user’s 15 Video Content Marketing
video hosted on our site and YouTube channel. unique value to the end user. need and how your technology provided a solution.

YOU RECEIVE: YOU RECEIVE: YOU RECEIVE:

 30- to 60-second video press release in horizontal and + 3-5 minute video hosted as sponsored content * 3-5 minute video filmed at your facility 17 Demand Generation
vertical formats on a GBM brand YouTube channel and website - 30-second social media teaser and B-roll footage

CHOOSE YOUR DISTRIBUTION: 18 Lead Generation

Sponsored content story written and published by a GBM .
editor featuring your video OR host the video on your own 19 Lead Generation
* Integrated digital marketing program including email, landing page and leverage GBM's audience to drive viewers.

social media and website 20 Market Intelligence

13 Retargeting

16 Digital Audience Targeting

- Video published alongside your press release as - 30-second social media teaser and B-roll footage

sponsored content on a GBM brand website « Integrated digital marketing program including email,

« Featured content placement social media and website

21 2025 Event:
Content Converts! b

22 Custom Services

o of industrial buyers indicated they’re more 23 Our Clients
likely to do business with a vendor/supplier
81 /0 that is actively creating and sharing new 24 Pricing
product and process content.

Plastics
PT Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com

i 25 Contacts



P

Plastics
Technology

Demand That Delivers

Drive active, influential prospects across "

all relevant channels to your website
with high-quantity, high-quality
demand generation solutions.

Tech That
Targets

Our investment in marketing technology empowers
you to target your ideal customer profile. Following
is a list of just some of our targeting demographics.

- Company Name - NAICS

- Company Location - Operation Performed
- Content Affinity - Plant Size

- Content Downloads - Subscription Type(s)

- Industry - Supplier Engagement
- IP Organization/Location - Pages Viewed

- Job Function - Events Registered
- Materials (in-person/online)

@ A property of Gardner Business Media

DIRECT MAIL Eﬁl

¢
. )
-—-u-ﬂntilf!;‘ \‘

EMAIL

>

DEMAND GENERATION SOLUTIONS %{)

MARKETING
MESSAGE

PTonline.com | 16
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1 Cover

2 Our Industrial Network

%D DEMAND GENERATION SOLUTIONS
3 Your Marketing Solutions
E-PRINTS

When you want to send a direct email message to a 4 Audience Overview

targeted selection of Plastics Technology's qualified .
readers, e-prints are the answer. 5 Meet Our Audience

Tu r n I(ey D igita l . ’ " YOU RECEIVE:

« Customizable content tailored to resonate 6 Demographlcs

([ J (]
N\ i i
Ma rI(EtI ng SO IUtI 0 ns m . xvi:tehoy;t?c:r:i:)gitelaelifI;c?ucfunique target audience of 7 Industries

Plastics Technology subscribers based on industry,

: = geography, facility size, job title and/or operations 8 Editorial Leadership
Our team of digital marketing and 5 HHEF performed o
o 4 e 55 55 [56 oa + Performance report including data about total o .
content creation experts make %l = 5[5 (39 3 delivered, open rate and click-through rate 9 Editorial Calendar

dynamic digital campaigns easy for
you to execute by handling the
creative, deployment and analytics..

10 Magazine Advertising

11 Enewsletter Advertising
DIRECT TRAFFIC

Drive qualified traffic across multiple channels
directly to your website, online marketplace, .
landing page or other digital destination. 13 Retargeting

YOURECENE: 14 Sponsored Content Marketing
« Custom e-print delivered to your

demographically selected audience
+ Sponsored content advertisements in
Plastics Technology e-newsletters .. . i
» Targeted paid promotion in social media channels 16 Dlgltal Audience Targetlng

12 Website Advertising

15 Video Content Marketing

17 Demand Generation

18 Lead Generation

........... CUSTOM DEMAND GEN )
Define and target a custom audience segment 19 Lead Generation
across our entire industrial network using a variety |
: : of triggered and personalized digital marketing 20 Market Intelligence
o Three-quarters of industrial buyers use four or more tactics to drive qualified traffic to your website,
7 6 resources to get purchase and process information. = landing page or registration form. 21 2025 Events
O « Search « Industry Websites

« Industry Magazines 22 Custom Services

* Industry Events

23 Our Clients
24 Pricing

Plastics
PT Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com

PTonline.com | 17
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1 Cover

d Plastics 2 Our Industrial Network

‘ NERATION SOLUTION
PTI Technology LEAD GE ON SOLUTIONS 3 Your Marketing Solutions

i ]
I 4
_

4 Audience Overview

5 Meet Our Audience

WEBINARS 6 Demographics

(live | on-demand)

7 Industries

A Leader in Lead Gen g = Showcase your experts and expertise in a live
S : ™ _ -d d broadcast that is moderated b o :
X PR or on-demand broadcast that is moderated by 8 Editorial Leadership

industry experts, supported by an integrated

: N ' marketing campaign and archived for post- 9 Editori
. P N e . itorial Calendar
Three Benefits of Achieving Your oS e e presentation access.
Lead Gen Goals with Plastics Technology T NG B YOU RECEIVE: 10 Magazine Advertising
o - i T3 Sos - . « Promotion in magazine, direct email and website »
; P X ; : - Online hosting and archiving 11 Enewsletter Advertising
LARGER THAN A LIST c T O = _ - Lead and activity report . B
1 Your lead-generation program inc s a -l : - Technical support 12 Website AdVGTtISII’Ig
e marketing campaign that puts your brand and = : - Expert moderator

message in front of a qualified audience of active 13 Retargeting

industry professionals.
14 Sponsored Content Marketing
GATED CONTENT MARKETING

Turn your e-books, white papers, content
collections and more into thought leadership and

15 Video Content Marketing

DEMOGRAPHICS THAT DELIVER »
2 R Utilizing our first-party audience database and

reaching across our ne'gw&rk, our lead-generatidn > o “:_‘j?:::;_ lead-generation machines. Hosted on our custom- 16 Digital Audience Targeting
campaigns target your ideal eustomers and e 3 built landing pages and promoted to our audience ]
prospects. . for registration-based download, gated content 17 Demand Generation

2 ' ‘ marketing delivers information and marketing- ]

: N & i qualified leads. 18 Lead Generation
CONTEXT THAT CONVERTS R, 7 ' : :
. ) < | YOU RECEIVE: 19 Lead Generation
° Much morf than a lagdm%page; we build - Co-branded landing page on PTonline.com

contextual, consent-based conversion - Digital marketing program targeting your selected 3
environments that encourage registration audience 20 Market Intelligence

and download. » Registrant information including name, company,
email address, phone number and country 21 2025 Events

22 Custom Services
23 Our Clients
24 Pricing

(@ A property of Gardner Business Media £ N e 7 ; - : o V ™y L ’ PTonline.com | 18
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LEAD GENERATION SOLUTIONS O

Content + Context Create
Environments That Convert °

(@) > ML

Lead Nurture Custom Lead Generation

Let us further qualify and warm up your Define and target a custom audience segment
marketing-qualified leads through an automated across our entire industrial network using a
lead-nurturing program that also scores your variety of triggered and personalized digital
leads to make your sales team’s efforts more marketing tactics to generate qualified leads.
targeted and more efficient.

O of purchase processes involve the evaluation of at least one alternative or
replacement vendor or supplier. There is always opportunity to steal market

9 0 /o share and to protect existing customers. Make sure your brand and your

marketing messaging is present to avoid losing share and customers.

Plastics
PT Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com

PTonline.com | 19
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1 Cover

Plastics 2 Our Industrial Network

PT MARKET INTELLIGENCE SOLUTIONS
‘ Technology 3 Your Marketing Solutions

4 Audience Overview

5 Meet Our Audience

GARDNER BUSINESS

IND EX maEzas 6 Demographics

7 Industries

Revealing

ManUfaCtu L ng INSIGHTS &
OPPORTUNITIES| = s

STANDARDS REPORT 9 Editorial Calendar

8 Editorial Leadership

90+ years of industrial market research experience PT
applied to help you make the best sales and /4
marketing strategy decisions.

Processors Answer Suppliers’ Questions Technology
SH

g Iy
Plastics - : 10 Magazine Advertising
Technology GARDNER LS

il TOP SHOPS

— 12 Website Advertising

oo g p o AR
0l i | gty T
Q - 3 P i ' 13 Retargeting

11 Enewsletter Advertising

14 Sponsored Content Marketing

CUSTOM INDUSTRY MFG. ReactAd . ]
RESEARCH ANALYTICS REPORTS eactA 15 Video Content Marketing
Market trends, brand Industry performance Benchmarking, capital Your Company Name Goes Hej ot i A
perception, competitive indices, production data, equipment spending S 16 Digital Audience Targeting
intelligence market indicators trends, forecasts

17 Demand Generation

— 18 Lead Generation

RETURN ON INTELLIGENCE (ROI)

19 Lead Generation
When and how to use market research? ¢

20 Market Intelligence

Identify growth Evaluate your brand Optimize your marketing Establish thought
areas and market and marketing efforts e strategy by better leadership through GA R D N E R
trends via economic through benchmarking understanding buyer research-based INTELLIGENCE 21 2025 Events
forecasts. studies. behavior. content marketing. i
22 Custom Services
e rrererveserecraserenseriresteserecerrssarsarsrestesereesrresassersressesersssvesereecsseSOVOINTIINITINE 23 Our Clients
> 3 AW P Vil A g g 24 Pricing
(@ A property of Gardner Business Media § Q;\f 1 ( T » > "y | 1 ' >-¢ .f: » a 4 ‘ PTonline.com | 20
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1 Cover
2 Our Industrial Network
3 Your Marketing Solutions

INDUSTRY EXTENSIONS
Y

4 Audience Overview

Extrusion
Conference

Extrusion 2025 will be a two-day
technical and networking con-
ference devoted to all aspects of
extrusion processing. Join us in
historic Boston, MA, for two full
days of networking and in-depth
educational content designed to
elevate your extrusion capabilities
and facilitate business
opportunities with like-minded
extrusion professionals.

PTXPO

Presented by Gardner Business Media’s
Plastics Technology (PT) media brand,
the 3rd biennial Plastics Technology
Expo (PTXPO) returns to Rosemont, IL,
for North America’s premier molding
event. More than 4,500 brand owners,
OEMs, injection molders, moldmaking
professionals and their full scope of
suppliers will meet in the Midwest for
three days of nonstop networking,
education and business

development opportunities.

5 Meet Our Audience
6 Demographics

7 Industries

8 Editorial Leadership
9 Editorial Calendar

10 Magazine Advertising

11 Enewsletter Advertising

12 Website Advertising

13 Retargeting

14 Sponsored Content Marketing

15 Video Content Marketing
16 Digital Audience Targeting

Extrusion 17 Demand Generation

[PT| A Plastics Technology Event

18 Lead Generation

I P =
19 Lead Generation

Op.2210  PTXPO.com T ExtrusionConference.com 20 Market Intelligence
H - Tu
= 21 2025 Events

22 Custom Services
23 Our Clients

24 Pricin
PT Plastics g
Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com

PTonline.com | 21
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CUSTOM MARKETING SOLUTIONS

Content Studio, Creative and

Turnkey Marketing Services

Gardner Business Media’s
custom marketing solutions
group combines nearly

100 years of covering the
manufacturing market.

We have best-in-class
marketing technologies, a care
and understanding of what

the market responds to and a
belief that our audience is your
business, and your marketing is
our business.

0
0
)

MARKETING STRATEGY
+ SERVICES

From need to lead, we offer
full-service, full-stack marketing
services.

DESIGN & CREATIVE

We provide design and production
services for company brochures,

37

CONTENT DEVELOPMENT

We have the industry’s most

experienced and most versed content

team to help you craft articles,
interviews, white papers, e-books,
positioning pieces and more.

I:Il:ll:ll:l@

EVENT PROMOTION

Have an event to produce,
promote or position? We have

VIDEO PRODUCTION

For full-service scripting, shooting
and editing needs, our video team
understands video and understands
the video content needs of today’s
manufacturing professional.

Q&R

If you have a marketing
need, we can help.

digital and print advertisments, expertise for all three. Talk with your PT
email campaigns plus web and
social media graphics. sales rep.
5 ey Al AR - b L ;
(@ A property of Gardner Business Media y Sl Cad = N . (| -4 ;‘ v d“ . LW line. | 22
( p - o s A 'ﬁ\‘ .,\‘, ? ", "‘:’ !3 ? : N {‘ "% PTonline.com !
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13 Retargeting
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Our Clients are Giants 15 Video Content Marketing

Below are the industry leading suppliers building their brand and business with Plastics Technology. 16 Digital Audience Targeting
. , s o SDRIAIR 17 Demand Generation
ARBURG —{BAYSTAR L Sager  Canon o~ em celax)  TPRIAIR
—_— é £ s8dwn Trend resstes | 18 Lead Generation
A HUSKY: @l_-lﬂ;l;{ﬁrl! KraussMaffe! Leistritz) MAGUIRE' @ W@Zﬂiﬁﬁ 19 Lead Generation
e _ 20 Market Intelligence
= n~owatec  Pausm . plastiXs  (plasfrac) @ pROSRESSNE  LUMBSC  €muacoy
e : oPE P Gomprms 21 2025 Events
P 22 Custom Services
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Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com
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Plastics
Technology

PT

2025 MEDIA PROGRAM RATES

ALL RATES ARE GARDNER LIST PRICE. Rates effective January 1, 2025.

BRAND
AWARENESS

MAGAZINE DISPLAY ADVERTISING

AD SIZES COVER POSITIONS

1/4 Page $4,840 | FrontInside Cover $12,050
1/3 Page $5,580 | Back Inside $11,820
1/2 Page $7,560 Back Outside $12,290
1/2 Island $8,230

Full Page $10,875 = MARKET PLACE

Spread  Contact | Sm. $410 Lg. $800
Us for
Pricing

2026 PT Handbook

1/2Page $7,560  Full Page $10,875

Digital Edition Sponsorship ~ $4,730/mo.

Special Magazine Positions
Inserts, ride-along supplements, cover tips
and unique cover wraps.

Please call for specific pricing.

E-NEWSLETTER DISPLAY ADVERTISING

PT Insider (pelivers four times weekly)

Leaderboard (1 per edition) $2,900/issue
Featured Product Ad (2 per edition) $1,600/issue
DIGITAL DISPLAY ADVERTISING
PTONLINE.COM

THOUGHT
LEADERSHIP

SPONSORED CONTENT MARKETING

$8,600/mo. (sold in 3 consecutive month increments)
Deliver your story through a feature style content
marketing article, published in Plastic Technology's
voice and delivered across our channels.

CONTENT BOOST

$5,000/mo.

Refresh and reignite existing content created
by our editorial team through a targeted digital
deployment package.

CUSTOM MICROSITES

$5,235/mo. (sold in 12 consecutive month increments)
Category-specific, multi-format, content-rich
microsites promoted via a dynamic, digital
demand generation program.

SPOTLIGHT VIDEO

$7,500/mo.

Bring your product or press release to life. We do
the work to turn your PR into a brief but dynamic,
narrated video hosted on our site and YouTube.

SOLUTIONS SHOWCASE VIDEO

$10,000/mo.

We'll visit your facility, showroom or trade
show booth for a product demonstration that
emphasizes your unique value to the end user.

LEAD
GENERATION

WEBINARS

$10,500 (live or on-demand) NET
Showcase your experts and expertise in our live
or on-demand broadcast that is moderated by
industry experts, supported by an integrated
marketing campaign and archived for post-
presentation access.

GATED CONTENT MARKETING

$10,500/mo. NET

Turn your e-books, white papers, content
collections and more into thought leadership and
lead generation machines. Hosted on our custom-
built landing pages and promoted to our audience
for registration-based download, Gated Content
Marketing delivers information and marketing
qualified leads.

LEAD NURTURE

$7,500/mo. NET

Let us further qualify and warm-up your marketing
qualified leads through an automated lead
nurturing program that also scores your leads to
make your sales team'’s efforts more targeted and
more efficient.

CUSTOM LEAD GEN

$15,000/mo. NET

Define and target a custom audience segment
across our entire industrial network using a variety
of triggered and personalized digital marketing

DEMAND
GENERATION

3

E-PRINTS

$1.50/name NET (Minimum 2,500 names)

DIRECT TRAFFIC

$7,500/mo. NET

Drive qualified traffic across multiple channels
directly to your website, online marketplace,
landing page or other digital destination.

CUSTOM DEMAND GEN

$15,000/mo. NET

Define and target a custom audience segment
across our entire industrial network using digital
marketing tactics to drive qualified traffic to your
website, landing page or registration form.

GARDNER PREMIER
DISCOUNT PROGRAM
To ensure your marketing achieves both your
brand and budget objectives, we offer the
Gardner Premier Discount Program. Contact
your Plastics Technology sales professional
to build a marketing strategy that delivers the

best return on your marketing goals and your
marketing spend.

Premium Display SUCCESS STORIES VIDEO tactics to generate qualified leads. FOR MORE INFORMATION
Ad Package (12 available) $1,610 $10,000/mo. Jeff Sloan
. . . Feature your technology in action at an end user’s . . .
Offsite Display Retargeting ~ $4,190/mo. facility, These videos tell a first-person story of a !3rand Vice President, Plastics Technology
Offsite Video Retargeting $4,190/mo. user's need and how your technology provided a jsloan@gardnerweb.com
solution. +1719-242-3330
&
PT Plastics
Technology For more information, please contact: Jeff Sloan, Brand Vice President | Plastics Technology | jsloan@gardnerweb.com
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Contact

. Jeff Sloan
Gard.ner Plastics Brand Vice President
Media GI'OUp jsloan@gardnerweb.com
719-242-3330
g Plastics Regional Sales Representatives
Technology

EASTERN GREAT LAKES/ CENTRAL US/MOUNTAIN/
PTOnline.com CANADA WEST

Jackie Dalzell Dale Jackman

Regional Vice President
jdalzell@ptonline.com
513-338-2185

Regional Manager
djackman@ptonline.com
630-360-5306

Event Sales Representatives

Bob Huff Rachel Wauligman

Account Manager Account Manager
bhuff@gardnerweb.com rwauligman@gardnerweb.com
513-527-8858 513-527-8897

International Offices/Sales Representatives

EUROPE JAPAN/KOREA
Simone Mas Jeff Sloan

Gardner Business Media Gardner Business Media
smas@gardnerweb.com JSloan@gardnerweb.com
+001-856-580-1414 +1 719-242-3330

TAIWAN SPAIN/PORTUGAL

May Hsiao Guillermo Fernandez

J&M Media (Taiwan) Gardner Business Media
may@jandm.com.tw gfernandez@gardnerweb.com
+866-4-2296-5959 +1 305-308-7006

PT Plastics (’4)

Technology PTonline.com IN PARTNERSHIP WITH MTUNITED

&AM

MID-ATLANTIC/NORTHEAST/

SOUTHEAST
Madeline Kline
Regional Manager
madeline@ptonline.com
513-527-8950

Matthew Skiba

Account Manager
mskiba@gardnerweb.com
513-527-8877

CHINA

Erica Cheng

Gedy Ltd.
erica@gedyinc.com
+86 185-1531-1075

ITALY

Roberto Puccetti

Globe Trotter SAS (ltalia)
roberto.puccetti@gtrotter.it
+39 0532909396

NPE2024 | MADE

The Plastics Show | FOR YOU

2024 Media Guide

Gardner Business Media
Manufacturing Industries Served

METALWORKING MEDIA GROUP
Bryce Ellis mhggﬁir:e

Brand Vice President Shop
bellis@gardnerweb.com

513-527-8970 MoldMaking

TECHNOLOGY®

ADDITIVE MANUFACTURING MEDIA

Rick Brandt ﬁ“

Brand Vice President
rbrandt@gardnerweb.com ADDITIVE
513-766-5864 MANUFACTURING

COMPOSITESWORLD MEDIA

Jeff Sloan

Brand Vice President C\v
jsloan@gardnerweb.com

719-242-3330 CompositesWorld

MOLDMAKING TECHNOLOGY MEDIA

Dale Jackman MOldMakinq

Brand Vice President
djackman@gardnerweb.com [AEICHHENRORULORGRY
630-360-5306

PRODUCTS FINISHING AND VALVE MEDIA GROUP
Todd Luciano

B . . PRODUCTS
rand Vice President B3 FINISHING
tluciano@pfonline.com
3135276305 VALVE : MEDIA
MEXICO MEDIA GROUP
Claude Mas ot MEXICO
Brand Vice President Shop
cmas@gardnerweb.com Plasti

13- 21 astics
21373382186 2l Technology

MEXICO

6915 Valley Ave.
Cincinnati, OH 45244-3029
ph 513-527-8800 fax 513-527-8801

gardnerweb.com
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