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Envelope: Turning Bar

" Machine Type: Turning E

Max. Chuck Dia: Chucker

Max. Bar Dia:

Specifications: Universal

# of Main Spindles: S

Spindle Direction:

Mill/Drill Function:
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What is TechSpex?

TechSpex is the world's largest
database of machine tools with detailed
specifications for more than 7,000
machines offered by 600+ builders.
Designed to help manufacturers easily
and quickly specify and compare new
machine models, TechSpex provides
ideal machine options for every job.
Delivering much more than just data,
TechSpex connects buyers and sellers
of metalworking products and services
at the critical early stage of their buying
cycle.

Make sure your company'’s solutions
catch the eye of the buyer before any
of your competitors.

Advertise with TechSpex.
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Your Search for Machine Tools Starts Here

North America’s largest searchable database of machine tools and supplies.

TechSpex features a sophisticated and friendly user interface with comprehensive capabilities that
make it simple and fast for visitors to find, research and compare specific machines for specific
applications. The result? An elevated impact and better return on your advertising investment.

Three Options For

Every Budget and Goal

TechSpex Quick Takes

Marketing Programs that Deliver
Qualified Leads

The TechSpex platform allows for high visibility of and
plentiful positions for your ad. The value-added marketing
components in each tier provides opportunities for profit
from more exposure to the total TechSpex audience.
Leveraging Gardner Business Media's powerful and
proven digital marketing products to create an up-to-date
and widespread lead generation program, TechSpex helps
increase awareness of your machines and products. More
Awareness + More Leads = More Sales!

Monthly e-Newsletter that Shines
a Spotlight on Your Brand

Your brand will gain even more attention from the
coverage it gets inside What’s New on TechSpex -

To fit every budget and marketing agenda, we've simplified TechSpex's
advertising options into three tiers for machine builders plus we've

developed a powerful package for suppliers. Choose from the Basic,
Plus or Premium levels or a Supplier Showcase to maximize your
reach to educate and inform buyers early in the buying cycle.

our digital snapshot of all the new and noteworthy
technology being introduced to the market via TechSpex.
We send this informative and illustrative e-newsletter

to every registered user’s inbox each month. Premium
advertisers receive free display ads while new advertisers
are highlighted as featured listings. Ad hoc advertising
options are also available for Basic, Plus and Supplier
Showcase level advertisers.

Quarterly Supplement that Provides Long-
Lasting Marketing Exposure

Including expert insights on machine tool purchasing,
machine tool features, specifications and product
listings, the Machine/Shop supplement is the ultimate
specifying and purchasing guide distributed four times
a year to more than 30,000 decision makers from job
shops across the country.
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Turning Machines Search Results
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The TechSpex
Advantage

Partnering with TechSpex
provides the profitable results
savvy sales and marketing teams
aim for.
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Use your weekly Registered Qualified

i Buyer Lead Report (RQB) to fill
Quallty 25+ your sales funnel with prospects who
Sales I.eads AVERAGE MONTHLY LEADS are currently and actively analyzing new

machining products and services.

The TechSpex Platform’s

Reach buyers in the crucial early stages of their

High Traffic Activity =
research and stay top of mind throughout their

PUWBFTU | EXDOSU re MaXimum 20,400 + entire buying journey. Your TechSpex presence

for You R Bra“d Brand AVERAGE MONTHLY will influence what products go into their pool

Exposure PAGE VIEWS of options and the extra exposure is likely to
point them in your direction.

ANNUAL PAGE VIEWS

Become one of the most remembered brands
by a highly motivated audience of buyers in

A U I‘II[| lle 1 1 - 200 + this one-of-its-kind e-newsletter. What’s New

AVERAGE DAILY VIEWS e . :
com petlt“’e on TechSpex spotlights new machines on the
MONTHLY E-NEWSLETTER market and TechSpex, displays trends from our
(Data collected May - September 2024) Edge SUBSCRIBERS preferred builders and presents valuable tool

research insights.
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Registered Qualified

Premium Prospects
Primed for Purchase

As a TechSpex advertiser, you'll receive a

consolidated report of the week’s new machining
leads who are actively researching tools, products

and services for a current or future project. This
Registered Qualified Buyer Lead Report (RQB)

provides vital demographics to help you identify
and follow up with your best customer prospects
right when they're most interested and engaged.
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You'll Receive:

> Gontact Name > Facility Size

> Business Title > End Markets Served

> Gompany Name > Operations Performed

> Mailing Address > TechSpex Registration Date
> Email Address > Last Access to TechSpex Date
> NAICS Code

The TechSpex Universe

TECHSPEX

Our total population of TechSpex users grows every day and always features

in end markets you want to dominate.

Top TechSpex Users

CNC Programmer Plant Manager
Manufacturing Engineer R&D Machinist
Plant Engineer Industrial Engineer
Senior Process Engineer Process Engineer

qualified buyers in roles you want to tap into, in organizations you want to sell to,

Senior Program Manager
Owner/CEO/President
VP Operations

Job Planner
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End Markets & Organizations

o

AEROSPACE

AUTOMOTIVE

o

MEDICAL

@

JOB SHOPS

&

ENERGY

O

DEFENSE

BARNES Rexroth ARCH Baker Hughes S3 ®
AEROSPACE Bosch Group MEDICAL SOLUTIONS MARVEL CNC TECHNOLOGIES
PEKO
BLACKHAWK et * DEARBORN —
BHE ExeReans FLZATAL BMP YtIALS B@&RTEC M = '
HEICOD TOYOTA (Eearpeo &5 MR n AN
\
O Emig Machine
/] V% Pratt & Whit
Honeywell meansii SCHLEIERINE & Tool Co. (&HUNTIN G P Y
MEDICAL SYSTEMS
LocKezD maRTIV ODG CSTABWN IMMEE e e OMT:= R =

NOTE: The roles, markets and organizations shown here are just a small sampling of actual past and present
TechSpex audience members. Ask your sales representative for the most current example list of registered users.
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TECHSPEX

Choose the Right

BUILDERS SUPPLIERS
SUPPLIER
P I all fO I YO u AT il SHOWCASES
Weekly Registered Qualified Buyer Lead Report (RQB) | u u [ ]
Run Of Site Digital Display Ad Package [ | [ | [ | [ |
VOLLMER
Featured New Machine Placement on Homepage [ | [ | [ | B
Showroom Upgrade with Machine Demo Video | | |
Preferred Builder Status u u
Concierge Listing Service 15 Machines Unlimited Haimer USA
Organic Social Media Promotion on MMS Channels u | o
jout Haimer
Onsite Personalization g g g rmEme hestec
aerospace, energy, rail and general machining. % :’E‘n E‘nﬁ’h’:"‘%‘m BOOTH poc
Retargeting Package | | | o AamT
TechSpex Quarterly Supplement Listings 4 8 2 i
EmOER
TechSpex Monthly E-newsletter -
Preferred Builder Package SRR
=) \J SOLUTIONS
REQUEST AN SUBMIT NEW MACHINE TOOL ‘SUBMIT A PRESS RELEASE T0 OUR
E-prints (One each quarter/1,000 names max) | ;’g}’:{:ﬁ”

As Seen In Modern Machine Shop

GARDNER LIST PRICE monerty ~ $3,000  $5,000 $7,500 $4,500 el ¥

howcase:
CentertoKentucky Lab  Universal Balancing
Machine Program

Haimer USA Models a oS
Streamlined Tookoom  Automation

*The TechSpex Machine/Shop supplements will distribute in
February, May, August, and November in 2025.

READ MORE 2

All programs require a three-month minimum commitment.
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FIND YOUR NEXT MACHINE BROWSE BUILDERS FIND A DISTRIBUTOR

Machines
of Millng Machine Models and Buiders

Advertising Program
H |gh I |ghtS Preferred Builder Status

Featured New
Machine Placement

Zillow for Machine Tools? r

The abiltyto see spec-by-spec comparisans
between machine tools made Techspex.com
immediately popular. Now, the machine tool OUR NEW SPEX!
search engine boasts a fresh new look and 5

must-s rad
e ===

by: Brent Donaldson, Editorin-Chief Modern Machine.
Shop

CHEVALIER.

HURC®

One of the most valuable tools for navigating the
housing market s the ability to bookmark
houses during online research and cross-
reference important specifications and features.
(e.g. no fireplace, no deal). Buying a house is
nneovme most significant — and expensive — QpaadoL
most people make in their lfetimes.
Bm for manufacturers and snopcw ers, the Spindie Direction:
purchase of a new machine tool is ust as
significant, often as costly, and every bit as
stressful,

TECHSPE,
FindaMachine: Milog Tuming Grndng EDM | FindaDsrbutor | Finda Suppler

CLICK TO CHECK OUT MACHINES
FROM OUR PREFERRED PARTNERS

OMAKINO

HURC®'

Your Search for Machine Tools Starts Here

GENOS MS60.V

Spindle Direction: Vertial
Rapid Rate: 1575

SEARCH KEYWORD, MODEL, FUNCTION B ;
voumer Numberothses: 3

Joxuma
spinn
T Werkeugmaschinenfabrik GmbH
SEARCH COMPARE DISCOVER
® Onvsownow ]

7,000+ 450+ 600+
Machine Tools Builders Distributors

New Spex o s smarg
i and mosescan e il or mposset .
= ‘This functionality — the ability to make spec-by-
<pec comparisons beoween severalbranés o
J <
it )z research s Techspe com became s popular
‘when launched i th e 19505,

MONTHLY
WHAT'S NEW ON TECHSPEX

E-NEWSLETTER PREFERRED Tiadling e oens
BUILDER PACKAGE St | e

1
The Best of the Best Search Techspex. You'll receive: =4

CHEVALEER.
Cheaer .| Grndng e
SMART-| H/BB18IV

....... tional NG Surface
e i ey T

i oo [EEEEN Tt [EEERN coons m
— M | Tovora E Company logo in the Preferred - oy
@ g— = Partners area that links to your fn m ' = i
TechSpex company listing. = 7
MACHINGGENTERS i @ Machine display summary in the Hlommes wf' B
\ Preferred Builders area that links 5 i =
to your TechSpex machine listing. —
wizs [ v rotO s |
freis, ELECTRICAL DISCHARGE MACHINES DIGITAL DISPLAY AD PACKAGE

Run of site on TechSpex
File: JPG/PNG @ 144 dpi

BUYING GUIDES'

AD FORMAT AD SIZE

Ready to Begin?

Let's discuss your needs.
Reach out to your sales expert today!

Super Leaderboard 970 x 90 px
E Medium Rectangle 300 x 250 px
Billboard 970 x 250 px

ECHSPEX
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TECHSPEX

Gardner Business Media
Manufacturing Industries Served

GARDNER
METALWORKING
GROUP

mmsonline.com
PRODUCTION

productionmachining.com

MoldMaking

TECHNOLOGY®
moldmakingtechnology.com

techspex.com

IN PARTNERSHIP WITH

P M 2025

IN PARTNERSHIP WITH

@ IMTS

)

MTUNITED

& AMT

GARDNER

Business Media, Inc.

Media that move manufacturing

Bryce Ellis
V.P.Metalworking Media
bellis@gardnerweb.com
513-527-8970

National Sales Representatives

Anthony Pavlik Joe Campise

Regional Vice President Regional Vice President
apavlik@gardnerweb.com jcampise@gardnerweb.com
917-838-8734 630-345-3466

Regional Sales Representatives

CALIFORNIA/WEST OHIO/SOUTHEAST
Brian E. Wertheimer Maalik Bomar

Regional Manager Regional Manager
brianw@gardnerweb.com mbomar@gardnerweb.com
513-403-2956 513-527-8857

NEW YORK/NORTHEAST
Rachel Wallis

Regional Manager
rwallis@gardnerweb.com
330-268-2249

Inside Sales Representatives
Bob Huff Rachel Wauligman

AccountManager AccountManager
bhuff@gardnerweb.com rwauligman@gardnerweb.com
513-527-8858 513-527-8897

International Offices/Sales Representatives
EUROPE JAPAN /KOREA
Simone Mas Bryce Ellis

Gardner Business Media Gardner Business Media
+33 749-645-567 +1513-527-8970
smas@gardnerweb.com bellis@gardnerweb.com

TAIWAN SPAIN/PORTUGAL

May Hsiao Guillermo Fernandez
J&M Media (Taiwan) Gardner Business Media
+866-4 2296-5959 +1305-308-7006
may@jandm.com.tw gfernandez@gardnerweb.com

6915 Valley Ave. ¢ Cincinnati, OH 45244-3029
PH513-527-8800 * FX513-527-8801 ¢ gardnerweb.com

John Campos
Regional Vice President

jcampos@gardnerweb.com

630-345-3467

ILLINOIS/ MIDWEST
Ben Barnes

Regional Manager
bbarnes@gardnerweb.com
630-345-3468

Matt Skiba

Account Manager
mskiba@gardnerweb.com
513-527-8877

CHINA

Erica Cheng
GedyLtd.

+86 132-183-1378
erica@gedyinc.com

ITALY

Sonia Villani
+39-393-9712553
Globe Trotter SAS
sonia.villani@gtrotter.it

Advanced Materials Media Group

Rick Brandt

V.P. Additive Manufacturing Media
rbrandt@gardnerweb.com
513-766-5864

AM

ADDITIVE

MANUFACTURING

Jeff Sloan

Brand Vice President ‘ w

jsloan@gardnerweb.com .
719-242-3330 CompositesWorld

Products Finishing and Valve Media Group

Todd Luciano PRODUCTS
V.P. Products Finishing CH FINISHING
and Valve Media

tluciano@gardnerweb.com VAI-VE M MEDIA

513-527-8809

Plastics Media Group

Jeff Sloan

Brand Vice President #laiﬂCfi
jsloan@gardnerweb.com ecnnotlogy
719-242-3330

Dale Jackman

Brand Vice President
djackman@gardnerweb.com
630-360-5306

MoldMaking

TECHNOLOGY

Mexico Media Group
Claude Mas

Modern
Executive Director of chhme M EXl CO
International Business Sho
cmas@gardnerweb.com

513-338-2186 Plastics

Technolo
PT MEXICO By




